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NEW REPORT BY SSAFA, THE ARMED FORCES CHARITY,
REVEALS VETERANS DON’T FEEL RESPECTED OR VALUED BY
SOCIETY
A major research report, The Nation’s Duty: challenging society’s disservice to a new
generation of veterans, is published today by SSAFA, the Armed Forces charity.
The report is based on an extensive survey of more than 1,000 veterans helped by the
charity, and other members of the veteran community, as well as members of the public. The
survey of SSAFA veterans found:
The report found:





81% felt that US veterans were more respected than veterans in the UK
75% felt that they were not as respected by society as the UK emergency services
67% felt there was less respect for veterans when the Armed Forces were not in
conflict
62% felt undervalued by society

SSAFA warns that it is dealing with a younger generation of veterans who feel increasingly
alienated from society. The disturbing disconnect between younger veterans and the rest of
nation, cannot be simply left to the Government or the military to resolve and must be
addressed by society as a whole.
Two thirds of veterans (67%) felt they were less respected when the Armed Forces were not
in active conflict, aptly demonstrated by only 18% planning to attend an Armed Forces Day
event this year, known as the time to show our gratitude to the military.
This has led to an alarming 44% of veterans saying that at times, they had not felt proud
of having served in the Armed Forces with almost nine in ten (89%) feeling civilians do
not fully understand their needs.
Whilst many veterans transition successfully after military service, it can be a challenge for
some. 77% of those surveyed reported they were not fully prepared when they left the
Armed Forces. This growing cohort of veterans can struggle when it comes to managing
their finances, finding employment and suitable housing.

87% of those surveyed stated they had experienced financial problems since leaving
the Armed Forces. The report revealed their average net household income is less than
£17,000 a year, with one in five (22%) surviving on less than £7,500. For many, the
problems were linked to long-term health issues, often attributed to their military service and
for others, a naivety about the cost of living outside of the military.
For many veterans, even finding employment was a challenge due to society’s
misconceptions of their transferable skills into the civilian workplace. 70% of veterans
surveyed said employers did not properly value their skills or abilities. Some veterans
interviewed had evidence of being actively discriminated against by employers whilst others
removed their service history from their CV entirely.
The fallout of this, is that many veterans are more reliant on social housing with almost a
quarter (22%) of veterans sleeping rough or being made homeless at some point since
their transition to civvy street. This extreme outcome is perhaps also down to almost six in
ten (59%) feeling they were not treated fairly when it came to seeking state support.
Case Study:
One veteran interviewed was Walter Richardson, 36, who was injured in Afghanistan. He
was medically discharged in 2016 after nine years of service in the Army. His problems
began straight after he was discharged. He couldn’t get social housing, which lead to
financial difficulty and resulted in him using his Army pension to pay for rent and bills.
Speaking of his experience, Walter said: “I thought I would leave the Armed Forces, have
that on my CV and go on from there, but it was the complete opposite. I put my references
as HM Armed Forces, then got frustrated because I wasn’t getting calls. Then I removed it
and put ‘References on Request’ and got six or seven phone calls in a week. When people
ask me what I did previously, I no longer say that I was in the Armed Forces. I was so proud
when I left the Army, but times have changed.”
Sir Andrew Gregory, Chief Executive of SSAFA, the Armed Forces charity, said: “Too
many veterans feel undervalued and it’s our duty as a Nation to rectify this. Support for the
Armed Forces means more than just supporting them during active duty, it means creating a
welcoming environment for them to re-enter when their time is served. The British public
claims they do respect our Armed Forces but, our research shows this respect dips the
moment that their uniform is hung up”.
“Valuable skills are being brushed aside by civilian employers; to the extent that some
veterans hide their service history altogether. They experience discrimination against a part
of their life that should be a source of the utmost pride. We owe these brave men and
women more than this.
“We need a new national mindset, promoting the advantages veterans bring to society –
courage, discipline, selflessness and respect for others. As a Nation, we must overcome
society’s mistrust, apathy and alienation of the new generation of service leavers.”.
In the report foreword, The Lord Houghton of Richmond, Former Chief of Defence
Staff writes: “This report suggests that while the public maintains a huge emotional

connection to the dwindling band of World War II veterans, some show ambivalence or even
apathy to younger veterans. This should seriously concern us”.
Now SSAFA calls on the Nation to act on the report findings with some practical
recommendations:







A nationwide support and mentor service available to all service leavers
Launch a national Veterans ID card, supported by major retailers and businesses to
provide incentives and discounts to recognise the contribution of veterans
Compulsory life skills training and financial advice for all serving military personnel
Promoting a savings culture in the Armed Forces
Extend the transition process to help veterans who need more support
An education programme for employers to help relate military qualifications to civilian
qualifications to help businesses to value a veteran’s experience
Ends
th

To download the full report visit ssafa.org.uk/duty from 00.01hrs Monday 25 June 2018 or you can
request an embargoed version from:
ssafa@thephagroup.com / 0207 0251 350
For interview requests and imagery please contact:
ssafa@thephagroup.com/ 020 7025 1350
NOTES TO EDITORS:
Research Report:


Quantitative research was conducted by Compass Partnership among SSAFA veterans, based on the
responses from 1,121 SSAFA clients, aged 18-49, to a postal questionnaire in the period 1 November –
15 December 2017. All veterans have been in contact with SSAFA for support. The gender mix was 947
men and 174 women.



Qualitative research was conducted by Compass Partnership and consisted of interviews with 20
SSAFA veterans, aged 27-44. Some of these veterans were re-interviewed by our research team. The
gender mix was 12 men and eight women.



The wider veteran community was surveyed by YouGov and was based on the responses of a panel
of 251 veterans, aged 18-45, answering an online questionnaire. Only 8% of the sample recalled having
received assistance from SSAFA at any time.



The general public were surveyed by YouGov Plc. YouGov’s survey of 1,620 British adults, interviewed
about their attitudes towards veterans, was conducted between 3 and 4 May 2018. The surveys were
carried out online.

About SSAFA:
SSAFA, the Armed Forces charity, has been providing lifelong support to our Forces and their families since
1885. Last year our staff and team of volunteers help more than 73,000 people, from Second World War veterans
to young men and women who have served in more recent conflicts.
For more information visit www.ssafa.org.uk. Find SSAFA on Twitter (@SSAFA), Facebook (@SSAFAOfficial)
and Instagram (@ssafa_armedforcescharity)

